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n The Languages of Edison’s Light, Charles Bazerman describes Thomas Edison’s development of incandescent light both historically and in a cultural context.  Light became a symbol, along with the artifacts that facilitated it.   Bazerman specifically addresses how Edison and others tackled the problem of creating demand for a technology where none existed.  This seems analogous to the way in which pharmaceutical companies have created demand for drugs – the most personal of technologies – where none existed.  In the late 19th century, some people acknowledged the possibility for electrification, but the population as a whole was in the dark and did not miss that which they could not conceive.  “Those who wish to develop and sell new products must locate the seeds of desire in the consumer and then nurture that desire” (142), Bazerman says.  Of course, we demand electricity now, and most of us would struggle hard to live without it.  With electricity, we got the cure before we knew we had the disease, in some ways.  
Pharmaceutical companies have used similar logic.  In 2004, these companies spent about $3.8 billion
 advertising directly to consumers.  They have spent unfathomable sums developing products for diseases that we failed to recognize having – at least in terms of needing a cure.  They have created a demand where none existed.  Granted, people who suffer from symptoms associated with ADHD, for example, may welcome relief; however, the drug companies have produced a situation where we all might have ADHD – or depression, bipolar disorder, seasonal allergies.  (“Do you ever sneeze?” If so, you may have seasonal allergies …  “ we can imagine the voice-over asking.).  A Web site for Strattera, a popular ADHD drug, asks us this:

· Do you have difficulty concentrating or focusing your attention on one thing? 

· Do you often start multiple projects at the same time, but rarely finish them? 

· Do you have trouble with organization? 

· Do you procrastinate on projects that take a lot of attention to detail? 

· Do you have problems remembering appointments or obligations? 

· Do you have trouble staying seated during meetings or other activities? 

· Are you restless or fidgety? 

· Do you often lose or misplace things? 
Who doesn’t?  From the Viagra site:

Do you sometimes have trouble getting or keeping an erection? You may have erection difficulties, such as erectile dysfunction. This is also known as impotence. And it happens to a lot of men. In fact, most men will have a problem getting an erection at some time in their lives. But for others it happens more often. Studies show that about half of all men in the United States between the ages of 40 and 70 have ED to some degree.
If studies show that half of all men in the U.S. between 40 and 70 have “ED” (“erectile dysfunction” works better as an acronym), and most men have a problem at some time in their lives, and if they have trouble Viagra can help, it’s fairly clear that most men should be on Viagra.  Bazerman says that marketers must “create value by defining a place for the technology; a place for people to put their needs and desires into; a recognizable place where consumers, governments, and investors want to go” (142).  He states that the marketers must create a situation where the consumers become dissatisfied with the status quo, even if they weren’t originally.  “The rhetorical economic work of locating unmet desire and matching potential products to desire is the work of marketing” (143), Bazerman says.  Pharmaceutical products match our unmet desire for physical health, emotional satisfaction, and immortality with a magic pill.  The downside to this correspondence between chemicals and, essentially, happiness is enormous, sad, and very dark.  Whereas the light bulb became the universal symbol for a bright idea, it seems like the shattered light bulb might represent the marketing arm of the pharmaceutical industry.  Or the pill itself might represent the shattered light bulb.  I’m not sure where the metaphor is going …   
In any case, we all know the pharmaceutical companies have developed good drugs, and that we are a weak society that relies too heavily on medication to fill our vacant, meaningless lives. We had to have wanted the drugs if they came into existence.  The drug makers filled a need.  But, if we evaluate Bazerman’s contention that the makers of radically new technologies are not meeting a demand but, rather, creating one, and that these people are actually establishing cultural meaning, then it seems like we need to pay more attention to what they are doing.  While the media has its eyes on drug companies to some extent, maybe we need to look harder and shine a big, glowing incandescent light on the industry. 
I’m sorry that I exceeded the word count for this paper, but I am bipolar and have adult onset ADHD, and cannot help but ramble.  It’s a medical condition for which I’m seeking treatment.  




Feeling sad? Anxious? Tired? Restless? You may be suffering from depression or anxiety. To learn how Zoloft may help, click here … 





From www.Zoloft.com








� If this were a more formal paper, I’d have to investigate this statistic.  However, it appears from several sources that the figure refers to direct-to-consumer advertising.  It might even refer to TV advertising exclusively.
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